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SCHEDULED APPOINTMENTS DRIVE-THRU SERVICES

262 unique students 335 unique students
325 appointments 469 drive-thru sessions

STUDENT SUCCESS CENTER DROP-INS: 31 total sessions, 25 unique visits

CAREER FAIR ATTENDANCE \WWORKSHOP & INFO SESSION ATTENDANCE
258 STUDENTS attended 8 CAREER FAIRS 265 STUDENTS attended 65 WORKSHOPS
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EMPLOYER ENGAGEMENT AND PARTICIPATION
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