
College Career Specialist 
Employer Engagement Campaign

2015-16 Report
Fall 2015 marked the official launch of the College Career Specialist employer engagement campaign and continued 
through the end of the spring 2016 semester. The employer engagement campaign’s overall goal for the 2015-2016 
academic year was to increase both the number of paid internships and full-time employment opportunities for 
CSUF undergraduate and graduate students. Additionally the campaign was also intended to create accountability 
for each of the College Career Specialists to meet their 40% Employer Relations responsibilities.
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The employer target lists required of each specialist 
was to have a minimum of 20 employers. The intended 

purpose is to engage employer targets in one or more 
“levels of engagement” with the Career Center
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2015-2016 Academic Year Goal
The following chart showcases the outcome of our employer engagement campaign pilot assessed as a result of each of the 
eight college career specialist’s employer engagement efforts.

*Negative percentages reflected above were due to the chosen number of “existing” employers from the FY14-15 to engage 
during the FY15-16 that were already highly engaged in not only services provided by the “central career center” but also 
engaged with decentralized “centers” in MBCE. The COE is challenged with engaging school districts to participate in activities 
outside of job fairs due to their preferences in hiring.

*N/A under the % difference column is reflective of the College of Arts Specialist not having started on this assignment at the 
beginning of the fiscal year 15-16 due to a later spring semester appointment start with the Career Center.
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